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MEDIA RELEASE







[Insert date]

Volunteers help clean up [Insert your city, town or community] for future generations

Volunteers across [insert town, city or community] took action to protect and improve the environment for future generations on [insert day and date] by participating in the global environmental campaign, Clean Up the World.

Organised by [insert name of group/organisation], [insert number of volunteers] volunteers united to [insert activity that was done].
Speaking on behalf of [insert name of group/organisation], [insert name of nominated spokesperson] expressed [his/her] appreciation for the extraordinary efforts of local volunteers.

“The [insert town, city or community] community understands the urgent need to protect our local and global environment, not only for ourselves but for future generations.

“The achievements of volunteers have shown that the people of [insert town, city or community] really do care about the state of the environment.

“Together we are addressing the problem of [insert brief description of the environmental problem.] Volunteers [insert details of what the volunteers did and details of what the volunteers achieved to make the activity successful],” [he/she] said.

The event was part of one of the world’s most successful community-led global environment campaigns, Clean Up the World. The campaign involves an estimated 35 million volunteers in over 110 countries each year, uniting them in a common goal to clean up, fix up and conserve our environment.

“Clean Up the World empowers people across the globe to join together to do something about local environmental issues. No matter where you are in the world you can make a difference,” said Ian Kiernan AO*, Founder and Chairman, Clean Up the World and UNEP Global 500 Laureate.

“I congratulate and thank the volunteers of [insert city, town, community] for their outstanding efforts.”

Future events planned by [insert name of group / organisation] include, [insert details of planned events]. For information on how you can get involved contact [insert local contact details].
In 2008, Clean Up the World is encouraging members to take action at a local level to help address climate change. Energy saving education programs, planting trees to absorb greenhouse gases, walk to school or work days and waste reduction projects are just a few of the activities members can do.

Clean Up the World originated in Sydney, Australia in 1993 and is held in partnership with the United Nations Environment Programme (UNEP). The campaign brings together non-government organisations, community groups, schools, governments, businesses and individuals to undertake activities to improve water quality, clean up local streets, parks, waterways and forests and educate children about the environment.

Clean Up the World is a campaign held in conjunction with Primary Partner UNEP. Sponsors – Brambles and Qantas. Technology Partner – Google Inc., Media Partner – National Geographic Channels International. Supporters – The Australian Government through the Department of Foreign Affairs and Trade, Armor and Marriott International Inc.
[Insert local contact details]

For more information on Clean Up the World visit www.cleanuptheworld.org or phone +61 2 9692 0700 or email info@cleanuptheworld.org

[insert name of group / organisation] is a Member of Clean Up the World. For more information on this initiative visit [insert website] or phone [insert phone] or email [insert email]
* AO Order of Australia awarded for distinguished service of a high degree to Australia or to humanity at large.
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