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MEDIA RELEASE




 


 [insert date]

[Insert City, Town or Community] residents urged to take local action to help Clean Up the World
Almost a quarter of all living species on Earth face extinction unless greater action on climate change is taken, [insert name of nominated spokesperson] from [insert name of your group/organisation] said today and urged local residents to help reduce the causes of the problem.

[insert name of group / organisation] urgently needs [insert City, Town Or Community] locals to help the organisation as part of its involvement with the Clean Up the World campaign.

“More than ever, [insert city, town or community name] needs the help of more volunteers to not just improve our local area but be an important part of a global movement that is working to protect the environment for future generations.

“The world is already seeing the effects of climate change. In order to protect the environment we need to start taking action now. It’s not too late to play your part in the solution.
“[Insert the environmental problem you are addressing] continues to be of great concern to the community.  We aim to [briefly what you will achieve],” [he/she] continued.

Volunteers can get involved at:

Date: [insert date]

Time: [insert time]

Location(s): [insert details of location]

The activity: [insert details of the activity, what volunteers should bring or wear and any special instructions]

[insert activity] is generously supported by [names of any local sponsors].

[Insert your activity name] will form part of Clean Up the World, a year-round community-led environmental campaign that takes place in local communities in over 110 countries and involves an estimated 35 million volunteers each year.

Clean Up the World originated in Sydney, Australia in 1993 and is held in partnership with the United Nations Environment Programme (UNEP). The campaign brings together non-government organisations, community groups, schools, governments, businesses and individuals to undertake activities to improve water quality, clean up local streets, parks, waterways and forests and educate children about the environment.
Clean Up the World is a campaign held in conjunction with Primary Partner UNEP. Sponsors – Brambles and Qantas. Technology Partner – Google Inc., Media Partner – National Geographic Channels International. Supporters – The Australian Government through the Department of Foreign Affairs and Trade, Armor and Marriott International Inc.
For more information on Clean Up the World visit www.cleanuptheworld.org or phone +61 2 9692 0700 or email info@cleanuptheworld.org

[insert name of group / organisation] is a Member of Clean Up the World. For more information on this initiative visit [insert website] or phone [insert phone] or email [insert email]
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